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Introduction

What is Marketing “?

A
mMIisaanoos 13

How’s it important ?

iudinyodals
What’s it about?
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The Beginning of i
Strategies Formulation ‘
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Manuoedls

Need + Want + Problem = Pain Point




Let ‘s Start from
Analyze Yourself

Know yourself first



Analysis Tool

= SWOT Analysis
SW
OoT

= Understand Who do you concern
with? (Target)
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External Factors

= O-Opportunities Toma

= T-Threats gilasin

danu (Social)

malulad (Technology)
wsugne (Economic)
manadew (Environment)
maiiies (Political)

ngve (Legal)

auisiu (Competitor)




Marketing Mix and

Transformation

4Ps or 7Ps
= Product wansami
" Price s 1m
= Place seamamsdndinie
* Promotion msauasumsnaa
Service Business (gsfou3ms)
" People au

= Process nszuiumMItiIovunau

= Physical Evidence &anadeumamanw



Marketing Mix

transformation —
4Ps or 7Ps Customer Perspective 4Cs

* Product Consumer gn

" Price Cost aunu

" Place Convenience azain

" Promotion Communication

=)
aoan3
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Marketing Mix on Digital

transformation —
4Ps or 7Ps Customer Perspective 4Cs

= Product Consumer

= Price Cost

" Place Convenience

= Promotion Communication

Digital Era
Experience dszaumsal
Exchange msuani/de
Everywhere nn
Evangelism e
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To Deeply know
about Generation

"

Know your customer
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Overview -

THE GENERATIONS
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Baby Boomer or GEN B

= 1940-1960
= After world war 2

9 '
By Tagarasaansiulanasen 2
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Generation X or Gen X

S

1960-1970 Better
education msanmfiasy

[

Better
financial
status

a dAaf
ADIUNNNITNUNAYY
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GenerationY or
GenY (Millennials)

1980-1990

Flexible gavguiazsuma lulagdie

Beginning of

A g '
ﬂﬂ!illﬁllﬂl@ﬁﬁhﬁﬂi‘l/\lu
Smart Phone -
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https://genhq.com/Millennials-Gen-Y-Generation-Y-info/

GenerationZ orGenZ

= 2000-2010

" WIRELESS  %me

" HIGH TECH shlufeasutechnology a

= EASY TECHNOLOGY ADOPTION

Usugdnnumalulas ldie
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Insight of Z

= 1.1t’s all about me luwem luyanain
Brand uaiedes (Own-self) uazdaan
souq (Own community) naae Gen Z
Ao
= Own user experience Felszaunssinuios |
= Shop Experience weuszaumsailums lafdm i

: ' A gma a y A 10 L0

= Nano or Micro influencer wognansna Lol i T

= QOpinion Leader @wofihmuanuaanldsums
JONTY
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Insight of Z

2.Genderless (Equality) laigime

= She/her/hers or He/Him/His
replace by Ze/Hir (i8o) or Zir/Hirs

= Unisex Clothing

" Good morning lady and

Gentleman change to Good
morning everybody or everyone
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Insight of Z

3.Gig Economy
" Gen Zuloyalty nu Brand wse
Company ¢ i Loyalty deauesgs
= Gig worker maudula (audase)
= Gig gﬂuﬁmaaiﬁwmaﬁq AMIUAAIVDINDN
auaTnuun e
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Insight of Z

4.Environment concern
= |nterest in good environment aulvdaunaden
= Physical Evidence wouiadenmanmenin

= CSR

22



Insight of Z

5.Transparency anulissla




Insight of alpha

2011-2025

be the wealthiest, most highly-

educated and technologically-
connected group to date

Al and Robot
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Business Trend 2021

&%
| YA

Al and Robot 10T Biometric Green Market Data
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Business Trend 2021

Healthy Trend Aging Society LGBTQIA+
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Healthy Trend

Vegetarian

1. Lacto-ovo vegetarians : Timuitoda’
uamuundaiuaz v )

2. Lacto vegetarians : limuilodaiuaz 4
uAMUUNEAS )

3. Ovo vegetarians : limuiledaiuazuy
dad uamu'ly

' ! o @ s & & v oAy v
Vegan hinuiledaiiaznansaainnodieildn
v
NINETA
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Aging Society
Food a3

Beauty anuaiaana
Accommodation deger
Technology malulaé

=)

Life Style 38msaniiugia




LG[ElTQIA+

L = Lesbian
G = Gay
B = Bisexual

T = Transgender/Transsexual
Q = Queer

| = Intersex Ao AMnauldouns (nanienin)
A v S ¥
303zanTas TuTaun 1

A = Asexual lisiorsuaimamwadume Ty
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Communication Technic

IMC = Integrated Marketing Communication

Who are your Target ? Tasfionauithunane
Customer journey

Understand deeply your Brand A Ta g9
duAU29sNLY

Communication objective TnaUszaad

Your Properties

Data 9/o4a

Your Channel or Your Communication Tool
VYONVINUDIR U

Your Brand Image and Brand perception

HIN3UAN

Your Key Message flomnuanscarmeydi
HONARKGN



Marketing Communication Tool

Advertisement Public Relation Sale Promotion
Mass Media PR Campaign
Segmented Media or EPR
Fragmented Media Royalty Program
Online Media

Redeem

Discount
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Marketing Communication Tool

Direct Marketing Personal Selling Social Media Marketing
E mail Marketing PR SMM
Line Marketing EPR

Tele Maketing



Thailand Online Structure
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Thailand Online Structure

wadsowndinssustadunofila D 2562 s ‘j?_' NS:NSVESia
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Thailand Online Structure

wadrsoowadinssuntasuinafilia 0 2562

4

ns:nso>vddna

Generation =™
Audluomstdsunasiiia

/ Gen Y asovnsud
feiiaunitaa 5 Udou

Baby Boomer Gen X GenY Gen Z
DWsHINO 55730 s 39-54 0  21gs:M3 19-38 0 nychn 19 0

ih dmh d=hdmh echémh Erh e
10 00 9 49 10 36 10 35

108 sdoiu

Gen Y u1a:Gen Z a&vo uasAutrgiumstdsutnasida
soufivagtugavdefawnsadsumstdsunadilianuiionssucva [dluagod
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Thailand Online Structure
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Thailand Online Structure

wadissowndnssudidsuinadida 0 2562 by €T ‘;1 _ns:nsootisia

10 DUQUAdnssusaulad&iD0d Qudvaulng

S ® 9 " &

13 Social Megia erxdoMoiwar Aurkidoyasoulad Su-do Bwa  Srs:dudrBudmauings

91.2% 71.2% 70.7% 62.5% 60.6%

i mHOGC @

o‘wundorao’ Sodui _ Godd iauinu Tdsouwliadu
nyopaulau sa:usms doarsooulad ooulad GIYND0A0 (Live)
57.1% 57.0% 50.0% 34.1% 29.6%

Social Media ﬂSDOﬁUC‘\-U 1

> & aQ 11U 5 vovsonssusaasaliu Uusn
nvnAsSsuUgL0I0
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Thailand Online Structure

wadhsoowndnssulidSuinasila 0 2562 asll €08 (o4 ) ns:nsooliSda

5 duQuU

nynssuddulau

@ —
/i usSMS #1510 su-dvaun/waq/ QKLV/ fsusms

Admsiéviananaa

711 avoKs fausmausms  1onasooulad Woiwav sonlasasooulad

U 2562 26.5% 60.6% 18.2% 71.2% 21.4%

J 2561 11.4% 49.2% 7.2% 60.7% 12.1%
CEGRDY 150% 0.4% 1.0% 10.5% 9.3%
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Thailand Online Structure

wadhsoowndinssumBsuinodila U 2562

uaomoﬂﬂlaﬂ UUDI-'IUU‘\UmoaauIau

Tl
dsomasuts DO doomenautsuU 18
. Jumusm 1
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Facebook Fangage 646.0%
- = oo

Inlagtam

o B
Lazads m 26.8%
Twitter a a.7%

aulnoisuviouaomyo Facebook
0
tuunuidoudodudishu e-Marketplace

w00 €108 /oh ) nsinsoodSda
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Thailand Online Structure

radhisoowndnssudidsunosila 0 2562

3 DuQUUIHY
ANJUTDRIGBULNDSLUC

u1dUadu
Fake News

W Uryrninigsunasida
" tHAWaANY
idutosdayanusing &
AN ua:aniH>awdu
Usunautuunn saowadiumsifouds  yuduLlnasiuad:tdanola -

Hot issue
U 2563

2oulalfivsundu Adoudutnasila

78.5% 68.7% 35.8%

2/17/2021  Annual Review 40



Thailand
Online

Structure

musumaswn
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Thailand Online Structure

MWSOU MWSJU
msidsunadifia mstgaunasiia

mstdsunasiiia

Sunivu/
SuiSguKlUvdD

Avnssy Gﬂ' O %
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Thailand Online Structure

MWSOU

mistdduwnasiiia

AYNSSU G:]' o O
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87.1% 69.2% 54.6%
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Thailand Online Structure

66

Line App vanilsufindadoans
Line 98.5%

Facebook Messenger 89.9%
Facetime 13.7%

What App 7.8%

= o = Bl o =)
147: 1891UNad15IINgAN TS [aumasiunluyszmalne T
2562

€€

aulnedoudundayaain v
Search Engine 97.3%

Youtube 75.2%

Facebook Fanpage 67.3%
Website/Blog 44.4%

Pantip 42.7%

1G 36%

o o = e & o =
7w S1eumadITIaNgfnssuE Yo siinluUszimalngl
2562
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Thailand Online Structure

dDvNan1sd0suqu
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Thailand Online Structure

Top 5 Nav:anAwy
nduncaavns ulng sau

Top.5

2183wa13sv - 218wa13sdviulng

213WQ1ISV
NAU:AQ3IAS1:HIA:UIONSSU

(Analytical Thinking and Innovation) 2| Un3lAsrkHUaUa/UnSnenmaasioya
= (Data Anclysts and Scientists)
Hiovydumsnagns ua:msaaiaasna

msuaUryHInsudou * — ——

(Complex Problem-Solving)

Q%,“ Widooviyawdoyavnaltsd

(Big Data Specialists)

HidodviydulnyaUs:Gud 1a:MSISOUSUDVIASDVINS

(Al and Machine Learning Specialists)

MSISguUSIBVSn

(Active Learning and Learning Strategies)

unwauunoawids ua:usuwalnsu

(Software and Applications Developers)

nau:NsAa3lAs1:H 1S DI1TWO1ISIV ' &

(Critical Thinking and Analysis)
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(Accounting. Bookkeeping and Payroll Clerks)
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www.e
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(Creativity, Originality and Initiative)

MINI ‘
(mettold) etdaDJ ETDA

FROM DATA TO DIGITAL INTELLIGENCE

ns:nsovadnNa

) A =
/  IWalAsugnivla:dvAy

fitn : The Future of Jobs Report 2020 October 2020
(World Economic Forum)

FROM DATA TO DIGITAL INTELLIGENCE

@ 1AUUMSUSHIS
2. (Administrative and Executive Secretaries)
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Inbound Marketing

IS a business methodology that attracts customers by
creating valuable content and experiences tailored to
them

INBOUND FRAMEWORK

ATTRACT CONVERT DELIGHT

Visitors Customers Promoters

Keywords Forms Emails Emails
Pages Calls-to-Action Workflows Workflows
Blog Landing Pages Lead Scoring Social Media
Social Media Contacts CRM Integrations Smart Calls-to-Action

brought to you by @ inspired by HubSpot

‘emuc =
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Content Marketing
About and Around

Topical Content
Evergreen Content
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Activities

’Q
[ \9
[~

ACTVITY 1
SWOT Your Organization

ACTVITY 2

Analyze your Audience

ACTVITY 3

Analyze your Brand and Create Your
Content

49



Contact

Watchararong Tunpornchai Ph.D.

Professor, Master of Business Administration program,
Ramkhamheang University, Thailand

E Mail : pol_taro@hotmail.com
1G: mr_13 wt
ClubHouse: @13Diary

M.B.A. for Modern Managers (MMM.)

Ramkhamheang University




